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Introduction 
Farm tourism has been increasingly considered an effective catalyst of 
rural development and regeneration (Sharpley & Vass, 2005) 
 
It is widely promoted as a means of counteracting the social and 
economic challenges facing rural areas, primarily those associated with 
the decline of traditional agrarian industries (Williams & Shaw, 1998) 
 
Also in Italy, farm tourism has been used as an alternative form of tourism 
and as a means of diversification of agricultural activities able to: 

 

– increase the added value of rural economies (Brown & Reeder, 2007) 
– create opportunities of social and cultural development of rural areas 

 
During last years the supply has increased following the constantly 
growing demand for this form of tourism (Istat, 2011) 



Number of farm-tourism operators in Italy  
2004-2009 



Number of farm-tourism operators in Italy  
2009-2010 



Research objectives 
Main objective: 

To investigate this point the research aims mainly to: 

explore how operators promote their activities and point 
out potential and barriers for farm tourism activities 
 
explore the environmental key factor that influences the 
development of farm tourism activities 

Analyze the characteristics of farm-tourism operators from a 
cross-regional perspective in North Eastern Italy gaining a 
deeper understanding of farm tourism activities 



Methodology 
Existing databases on farm tourism activities have 
been collected to determine sampling techniques 
and sampling size 

A quantitative questionnaire has been created 

Farm-tourism activities have been personally 
interviewed 

Despite the quantitative questionnaire, time has 
also been taken for qualitative questions / 
discussions 



The area of investigation 
Bolzano 

Udine 
Treviso 

77 farm-tourism activities 
(out of 405) interviewed: 

 35% in Bolzano 
 21% in Udine 
 44% in Treviso 

To make the provinces 
compatible we have 
analysed only farm-
tourism activities 
between 50 and 450 
meters above sea level. 

Only activities with 
accommodation 
were sampled. 



Characteristics of the respondents 
The majority of respondents are owners or managers of the farm-tourism (80%) and they are: 

Male 28.6%

Female 68.8%
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Characteristics of the farm-tourism activities 
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Recreational equipment 
Offered by the farm-tourism Near the farm-tourism (max 10 km) 
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Recreational activities offered by the farm 

Walking/trekking

Horse riding

Bike tours

Wine tasting

Other sports
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Yoga
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Activities proposed to clients

Contacts with other activities in the area to create an integrated offer

Quality products

Comfort of the infrastructure

Supply of detailed information on nearby events and tourist attractions

Others methods
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Differentiation methods 



Local tourism board

Word of mouth

Tourist guidebooks

Travel agencies and tour operators

Web site

Specialised magazines

Others tools
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The conservation of the rural landscape

The sight of the rural landscape

The location of the farm

The climate of the area

The size of the farm

The territorial morphology of the area
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Environmental context 
How important are the following elements for the development of your farm-tourism activity? 



✗ Farm-tourism services are characterized on one hand as services that 
utilize local resources (traditional food, farming techniques, etc.) that are 
often forgotten in modern life, on the other hand as high comfort services 

 
•  Tourist satisfaction is an enhancer of farm tourism development: 

close interchange and direct feedback between visitors are more important 
than web site and travel agencies promotion 

 
✗    Landscape and environmental resources are key factors 

Some conclusions 
Although further research is needed to provide more widely generalized and deep 
results, the following main points were disclosed: 

•  Determine the main reasons that push farmers to invest in farm-tourism activities 

•  Determine the viability of the promotion and investments exerted in farm-tourism 
sector by national laws and local governments to counteract the decline of traditional 
agrarian industries 

Next steps of the research: 



Thank you for your 
attention! 
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Le voyage est un retour 
vers l’essentiel! 

 

(Proverbe Tibétain) 


