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Tourism Management

 Tourism communication and destination 
branding

 Web marketing, web 2.0 tourism and 
social media marketing in the tourism 
destinations,

 Tourism and experience economy,
 Tourism and typical local products in the 

experience economy
 Nautical tourism and tourism resorts
 Marketing seaside entrepreneurs 
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Sustainable Tourism

Sustainable tourism: 
 Sustainable tourism challenges for 

destinations; 
 The role of environment certifications: 

the blue flags in Italy, 
 The sustainable behavior of 

accomodations firms; 
 The sustainable behavior of museum of 

the Marche region
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Destination Management

 Tourism destination as a tourism distric
 Tourism destination in a  viable system 

perspective  
 The concept of the destination in the 

domestic and international literature; 
 Destination marketing in some regional 

areas: the case of Pesaro e Urbino and 
Macerata..
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